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[Ipunoxenue

k npukazy HNUY BIID — Ilepmb
ot 15.04.2021 Ne 8.2.6.2-13/150421-1

Cnmcoxk TeM M pyKOBOAUTe/IeH BBITYCKHBIX KBAJIN(UKAIMOHHBIX Pa0oT CTYyAeHTOB 4 Kypca 00pa3oBaTeIbHONH MPOrPaMMBbl

ousnec-ungopmaruku HUY BIID — [lepmb, 0ounoii Gopmbl 00ydeHHust

0akajaBpuaTta «JKOHOMHMKA» HanpaJjeHus moAroroBku 38.03.01 Ixonomuka pakyjabTreTa IKOHOMUKH, MEHEKMEHTA U

. - PykoBoauresnb
Tema BbINYCKHOU TeMa BBINYCKHOU .
Ne . . BbINIYCKHOM
®.1.0. cryaenra KBAJIU(PUKALMOHHON PadOThI HA KBAJIU(PUKANMOHHON PadOThI HA N
n/n . KBAJTH(PUKALMOHHOMI
PYCCKOM sI3bIKe AHIJIMIICKOM SI3bIKE
padoThI
1. | ABepenc ABrycra Ornenka mpeMuu 3a Kpacoty B cdepe Beauty Premium Estimation in Online [MTapmraxos Iletp
AptémoBHa OHJIAMH-00pa30BaHuUs Education Environment AnapeeBuy
2. | baryeBa Exarepuna | BrnusiHue 4enoBedecKoro Kanurasia Ha Human Capital Impact on Company Value | Monomxuuk Mapust
CepreeBHa CTOMMOCTh KOMITaHHU AmnatonbeBHa
3. | baryeBa Kpuctuna | Onenka 3ppexTuBHOCTH Effectiveness of Public Procurement in the | Penpkuna Anactacus
CepreeBHa roCyIapCTBEHHBIX 3aKynok Ha npumMepe | Road Construction Industry IOpbeBHa
OTPACIIU JIOPOKHOTO CTPOUTEIHCTBA
4. | benonorosa [lapesi | BriiusiHME conManbHOTO KamuTaia The Impact of the Women’s Social Capital | 3aBeptsieBa Mapuna
JIMUTpHEBHA JKEHIIMH, BXoasmmXx B CoBeT on the Board of Directors on the Financial AJeKcaHIpOBHA
JIMpeKkTopoB, Ha (PMHAHCOBBIE Performance of Russian Companies
NIOKa3aTeJI POCCUHCKUX KOMIaHUH
5. | Bomunk Poman BnusiHue yenoBedeckoro Kanurasia Ha The Impact of Human Capital on the Terbix ['puropuii
BagnmoBuy HKOHOMHYECKUH POCT PErnoHa Regional Economic Growth BacunbpeBndy
6. | BumHeBckast Bnusinue Opennia Ha pUHAHCOBBIE Brand Impact on the Company’s Financial Kykosa Haranps
[Monuna CepreeBHa | mokaszaTenu KOMIaHuid: MoaepauuonHsiii | Performance: Moderation Effect of IOpneBHa
3¢ dexT KOPIOPaTUBHOM COUATBHOM Corporate Social Responsibility
OTBETCTBEHHOCTH
7. | I'naszpipuna HOnus Ormenka npeanoureHuii morpedureneit B | Factors Determining Consumer Behaviour | PoxxenmoBa Enena

AnekcaHapoBHA

OTHOIICHUU PCTUOHAJIBHBIX ITPOAYKTOB
NUTaHUA

Towards Local Food Products

BrnagumuposHa
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8. | Aynuna Mapus BersiBiienue otpaciieBbix gaerepmuHanToB | Industry-Specific Determinants of Capital 3aBepTsieBa MapuHa
Hukosaesna CTPYKTYPBI KaruTaga pOCCUHCKIX Structure in Russian Companies AutexcaHpoBHa
KOMIIAHHI
9. | 3BepeBa Kcenust dakTOopkI, BAUSIOIINE Ha (PUHAHCOBOE Factors Affecting the Company's Financial | JlaBpenuyk Enena
AJexkcanpoBHA MOJIOKEHUE KOMITAHUH B Position in the Timber Industry HuxkonaeBHa
JepeBooOpadaThIBarOIICH
POMBIIUICHHOCTH
10. | Ucmaunos Capaop | Biusaue tpanchepHoii cTpaTeruu Ha The Impact of Transfer Strategy on Football | 3aBeprsieBa Mapuna
Pacyn yrim (UHAHCOBBIE PE3YIbTATHl PYTOOTBHBIX Clubs' Financial Performance AnexcaHapoBHA
KIIyOOB
11. | UcmaiinoBa 3axpa BrusiHue reHiepHoro pasHooopasusi The Impact of Gender Diversity of the 3aBeprsiecBa MapuHa
JI>xabpaut Kbi3bl CoBeTa JUPEKTOPOB HA PUCKHU Board of Directors on the Risk of Russian AJeKcaHapOBHA
POCCHICKUX KOMITAaHUH Companies
12. | Kucnosa [lapes BiusiHre AMHAMHYECKOTO Dynamic Pricing Effect on Hotel Revenue Yanos Anekceit
AnjpeeBHa 1[eHO00PA30BaHMs HA TOXOJT OTEJIsI JleoHUI0BHY
13. | Koseesa Jlapbs Brusiaue packpbiTis nHbOpMaIu 00 The Impact of Intellectual Capital Haiinenoa FOmust
AHarosbeBHa UHTEJUICKTYaJIbHOM KaluTaie Ha Disclosure on the Value of Russian HukomnaeBHa
CTOMMOCTb POCCUNCKUX KOMITAHUI Companies
14. | Konerosa Kcenus Amnanu3 (pakTopoB, BIHMSIONMX Ha Analysis of Factors Affecting Savings Posxxenrioa Enena
CepreeBHa HaJIMuue cOeperaTebHoOro cyera Account Availability BragumuposHa
15. | KoneBa AnHa [TocTaHOBKA U pelIeHue 3a1a4n Optimization of Courier Delivery [Tnrocauna JIr060Bb
OneroBHa ONTHMU3ALNHN KYPbEPCKOUN TOCTABKHU MuxaiiioBHa
16. | KpsutoBa dapbs BrnusiHue npucyTcTBUS KOMITAHUH B The Impact of Social Media Engagement on | Monoaunk Mapus
AJekcaHpoBHA COIMANIbHBIX CETAX Ha PE3YJbTAaThl €& the Company's Business Performance AHaTOJIbEBHA
JeATEIBHOCTH
17. | KproukoBa AnuHa Awnanu3 GpakTopoB, BIHSIONIMX HA Factors Influencing Tax Revenues to the JlaBpenuyk Esnena
CepreeBHa HAJIOTOBBIE MOCTYILICHUS B OIOKET Regional Budget Hukosaesua
pernona
18. | KynmoB Anekcannp | M3ydeHue 3aBUCUMOCTH TpaHCHEPHOM Dependence of Football Players' Transfer [TmrocHuna JIx060Bb

CepreeBuu

CTOUMOCTH (PyTOOIHMCTOB OT
CTaTUCTHUYECKUX MOKa3aTenen

Value on Statistical Indicators

MuxaitiioBHa
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19. | KynTsieBa BnusiHre HOBOCTEH Ha LIEHBI aKIIUH B The Impact of News on Stock Prices During | KynukoBa Codbst
Anrenuna YCIIOBHSIX HaHJAEMHUU a Pandemic [TerpoBHa
JleonnnoBHa

20. | Maprapsu Jlus Bnusaue myOnmkanuii HOBOCTe 00 The Impact of IT Announcements on Haiinenosa FOnus
BanentuHoBHA ucnonbp3oBanuu UT B koMImaHusax Ha Company Stock Prices HukonaeBna

LIEHY UX aKIui

21. | MaptbiHoB MBan OreHKa MpeInoYTeHHI TPaXIaH B Evaluating Consumer Preferences for PoxennoBa Enena

HBanoBuu OTHOIICHHUH Pa3IeIbHOrO cOopa Separate Plastic Collection Bnagumuposna
IUIACTHKA

22. | MarymkuHa OueHka KayecTBa PeryIupoOBaHUS Assessment of Russian Merger Control Penpkuna Anacracus
Amnacracus ciusiauit B PO meromom event-study Using the Event Study IOpneBHa
MuxalinoBHa

23. | MHpOUTHHYEHKO Ornenka oM pHIHKA B KaHAJe Estimating E-Commerce Market Share and | Monoxuuk Mapust
Bukropus 9JIEKTPOHHOM KOMMepIMHK U Biustonux | its Drivers: Example of Russian Hygiene AHaTOJIbEBHA
CepreeBHa Ha Hee (aKTOPOB: POCCUHUCKUIN PHIHOK Products Market

IPEIMETOB yX0/1a 33 OOJIbHBIMU

24. | Mopo3zosa Enena OrueHka GakTOpoB Pa3BUTHSI CEKTOPA Evaluating Factors in Development of CycnoBa Cetiiana

AnexcaHpoBHa TCX B poccuiickux roponax Ha npumepe | Condominiums in Russian Cities: the Case | BuktopoBna
M>xeBcka of 1zhevsk

25. | Hukutue Makcum JluarHocTupoBaHUe My3bIpei Ha Diagnosing Stock Market Bubbles with Kynukosa Codbs
JleonugoBHY (OHJIOBOM PBIHKE C TTOMOIIIBIO Advanced ADF Tests [TerpoBHa

pacupeHHbx ADF-tecToB

26. | Orpomenko Mapusi | @akTopbl 3PPEKTUBHOCTH Factors Influencing the Efficiency of CycnoBa Cetiiana
BukropoBHa rOCyJapCTBEHHBIX 3aKYIIOK B Medical Procurement in Perm Hospitals BukropoBHa

YUPEKICHUSAX 3[PABOOXPAHCHHUS T.
Ilepmu

27. | Ilo3neeBa AHHa Ouenka 3¢ dextoB yuactus poauteneid B | Assessing the Effects of Parental [llenna Mapuna

JImutprieBHA oOpa3oBanum ferer Ha pe3yibratel EI'D | Involvement in Children's Education on the | BuranseBna

Final School Exam Results
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28. | Ilocranorosa Bnusiaue yenoBedeckoro u The Impact of Human and Innovation Monogunk Mapus
Haranes CepreeBHa | HHHOBAIHOHHOI'O KalMTajla Ha Capital on the Competitiveness of Russian AmnaronbeBHa
KOHKYPEHTOCIIOCOOHOCTh POCCHICKHX Companies
KOMITAHHH
29. | PomanoBa JleTepMHHAHTBI PEaKIIMU PhIHKA Ha Determinants of the Market Reaction to the | 3aBeprsieBa Mapuna
EnuzaBera Ha3HAYEHHUS WHOCTPAHHBIX YJICHOB B Appointment of Foreign Members to the AJekcaHapoBHA
WnbnHnyna CoBeTbI IUPEKTOPOB POCCUICKHUX Boards of Directors of Russian Companies
KOMITAHHUH
30. | CuBkoBa HOmus ['eHepHbIC pa3TUIHsl BO BIVSHUH Gender Differences in the Impact of the 3aBeprsieBa Mapuna
OueroBHa yeoBeueckoro kanutana wienoB Cosera | Human Capital of the Board Directors AJleKcaHIpOBHA
JTUPEKTOpPOB Ha 3(pPeKTUBHOCTH Members on the Company’s Financial
KOMIIQHUH Performance
31. | Cnexrop EBrenus AHanm3 CBs3eH 3aHATHN CIIOPTOM C Analysis of the Links Between Sports and [llenna Mapuna
AJekcaHapOBHA aKaJIEMUYECKUMU JIOCTUKEHUSIMU Academic Achievements of Students BuranseBHa
CTYJICHTOB
32. | YcoBa Mapus Bnusuue unremekryaabHoro kanutana | The Impact of Intellectual Capital on the [Trocuuna JIxo60Bb
AnypeeBHa Ha (huHaHCOBBIC pe3ynbTaThl poccuiickux | Financial Results of Russian Companies MuxaitioBHa
KOMIIAHUM
33. | ®aneena [Nonuna dakTopsl, BAUSIONIME Ha GUHAHCOBOE Factors Affecting the Company's Financial | JlaBpenuyk Enena
EBrenneBHa TIOJIOXKCHHE KOMITAHUH B Position in the Timber Industry HukonaesHa
JepeBooOpadaThIBarOIICH
POMBIIUICHHOCTH
34. | YamHukoBa Pa3zpaboTka HHIEKCHO OIIEHKH Development of an Index Score of XKyxosa Haranbs
Kpucrruna IOpreBHa | (pMHAHCOBOI IPaMOTHOCTH HaCEICHUS Financial Literacy of the Population in IOpbeBHa
Poccum B pazpese pernoHoB Russia in the Context of the Regions
35. | UekmeHnesa BrisiBnenue GpakTopoB, BIUSIOMINX HA Investigation into Determinants of Tutor PoxennoBa Enena
AHacracus LIEHY YCIYT PENETUTOPOB Prices Brmagumuposhna
AJekceeBHa
36. | UepBskoBa ®daxropsl nuddepeHanmy 1eH Ha Factors of Gasoline Price Differentiation in | Peasknna AHacracus
AmHacracus OcH3uH B perroHax Poccun Russian Regions IOpreBHa
AnekcaHaApoBHA
37. | YUepro3BonoBa AHHa | JlerepMuHaHTHI 1IeHBI yeaIyT Bpaueit B . | Determinants of Price for Doctor Services in | PoxenioBa Enena
CepreeBHa [Tepmu: npumMeHeHUe reIOHUYECKON Perm: Application of Hedonic Pricing Bnamumuposna

MOJIeNIA IEHO00pa30BaHMS

Model
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38. | lllakneuna Onus Bnusaue nannemun Covid-19 Ha The Impact of Covid-19 Pandemic on PoxennoBa Enena
BnagumuposHa 3aHHTEPECOBAHHOCTh IPAXKIaH B Citizens' Interest in Delivering Food from Bnagumuposna
JIOCTaBKE MPOTYKTOB ITUTAHUS W3 Stores and Catering Establishments
Mara3sMHOB M 3aBEJICHHUI OOIIECTBEHHOTO
U TaHMSI
39. | llly6ura Mapus OrieHKa MPEIOYTEHU I KUTEIICH T. Determinants of Willingness to Pay for PosxenrioBa Enena
AnppeeBHa [Tepmu B oTHOIIEHUH cOOpa Battery Recycling in the Perm Region Brnanumuposna
OTpabOTaHHBIX OaTapeek
Ucnonuutens:
Cepebpennukona O.B.

Ten.(342)200-95-38 (6136)




