KAK HANUCATD 9CCE,
UTOBDbI Er© MNPOYUTANMU U
OUEHUAU HA 38 BANJIOB

Maruncrtepckaa nporpamma
Smart-mapKeTuHr: gaHHble, aHannTmnkKa, MHCanThl



'ne HanT™v Tembl 3cce?

BoTt 3a0echb - http://clc.to/vkkb0OA

A rpe HanTv npasuna opopmaeHna?

Tam Xe - http://clc.to/vkkbOA

A npaBunbHoe ochopmM/IeHNe U CCbIJIKU BaXXHbl?

Ha, noTomy 4TO NOoA0OpP NMTepaTypbl — 3TO NapamMeTp KadyecTtBa acce. A
ohopmMsieHne — oTAeNbHbIN KPUTEPUN OLLEHKWN

A rpe KputTepmmn oLeHKn?

Bbl HaBepHoOe yanButecb, HO Tam Xe — http://clc.to/vkkb0OA



http://clc.to/vkkb0A
http://clc.to/vkkb0A
http://clc.to/vkkb0A

HYek — INCT 3cce:

— 310 Kpatkun (0o 1 000 cnoB) Npo3anyecknm TEKCT Ha
PYCCKOM £13blKe, KOTOPbIN

— OTPaXKaeT aBTOPCKYHO MO3ULMIO

— fogKperJieHd CCblJIKkaM Ha

— Teopuu

— KOHLenuuu

— paKThbl

— pes3yfibTaTbl UCcliegoBaHNN

— CTaTUCTUKY

— NaHHble Bbn3Heca
— aBTOpPCKMe maTtepuansl 1 HabnogeHus

[MpoBepbTe, BCE /I 31eMEeHTbl Bbl YU/



XoTute nucaTtb — HAYHUTE YmMTaTb U CMOTpPETb!

1.

Pop>xep bect. MapkeTuHr ot notpebuTens

KaH->Kak JlambeH. MeHeo>KMeHT, OpUeHTUPOBAaHHbIN Ha
PbIHOK.

[Ton Pappuc. MapKeTUHIroBbIE METPUKW.

Mapk [bxeddpu. MapKeTUHI, OCHOBaHHbLIV HA AaHHbIX.
Onbra OnHep. YnpaBneHne pesynbTaTUBHOCTLIO B
MapKETUHre.

[IDOCTO MAPKETOSIOMN XOTAT Ka3aTbCs YMHEE, YHEM OHW
ecTb”, Anekcen Kynunuyesckun https://ve.ru/p/how-to-
analyze-yourmarketing

J. Harris. Data is Useless Without the Skills to Analyze It.
https://hbr.org/2012/09/data-is-useless-without-the-skills
AHanUTUKa n NPUHATUNE PELLEHUN, NN 3a4EM BaM HY>KHbI
CTpaHHble fitogun, TBepOsLME NPO KOPPENALUNN U TPEHObI.
https://events.yandex.ru/lib/talks/818/



https://vc.ru/p/how-to-analyze-yourmarketing
https://hbr.org/2012/09/data-is-useless-without-the-skills
https://events.yandex.ru/lib/talks/818/
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10.

TEMbI 9CCE

MapKeTVHIroBble NCCegoBaHns B LMAPOBOW Cpele.
AKTYyasibHblE MOOXOAb! K CETMEHTUPOBAHUIO.
[TO3ULUMOHNPOBAHNE KaK 3/IEMEHT MAPKETUHIOBOW CTPATEMN.
[ToneBble aKCNEPUMEHTbI B MAPKETUHIe: 001acTV MPUMEHEHUS,
OV3anH, aHan3 Pe3ybTaToB, NHCAWNTHI.

BbissBieHME NaTTepHOB NOTPEDUTENIBCKOIO NOBEOEHUS HA
OCHOBE MOAEJSIEN ONCKPETHOrO BbIOOPA.

OcobeHHOCTU peann3auyi OMHVKAHaJTbHOrO MapPKETUHa.
MapkeTHroBas aHaIMTKa N BEPOSATHOCTHbIE MOAESN.
OCOBEHHOCTW MHTErpaLmm oHManH 1 opdianH KOMMYHUKaLN
B MAPKETVIHIE.

MeToabl MaLLMHHOIO 0DY4YEHUS B MAPKETUHIe: 0bJ1acTu
NPUMEHEHWS, OCHOBHbIE aJ/TTOPUTMbI, NMOJSTyYEHHbIE PE3YSIbTaTbl.
CTPYKTYPHOE MOAENNPOBAHNE PbIHKOB: BO3MOXXHOCTU OJ15
MaPKETVNHIOBOW aHaTNTUKI




Ne1 MapkeTuHrosble nccregoBsaHns B

undppoBou cpene

TpeHObl B oTpacnu
MaTtepunanbl Research Expo http://researchexpo.ru/

OHnanH nccnenoBaHUA

MaTepunansl BedbnHapos OMI
https://www.youtube.com/playlist?
list=PL-5H71dq4aXCVUQ4_iQNw2wE6_jFvP4xo

Me>kgucumnnmHapHbi nNogxon K nccnenoBaHmAm
MaTtepuansl Yet Another Conference AHgeKkca.

* Hempobunonorna peknambl: NepcneKkTnBbl U
orpaHunydeHua https://
events.yandex.ru/lib/talks/3669/



Ne2 AKTyanbHble noaxoabl K cerMmeHTUpoOBaHUIO

HoBble KpuUTepun BblOeneHnA CErMEHTOB

- Cho, M., Bonn, M.A., Brymer, R.A. (2017) A Constraint-Based Approach
to Wine Tourism Market Segmentation.

- Hwang, H., Jung, T., Suh, E. (2004) An LTV model and customer
segmentation based on customer value: A case study on the wireless
telecommunication industry.

- Steenkamp, J.-B.E.M., Ter Hofstede (2002) International market
segmentation: Issues and perspective.

HoBblE UCTOYHUKW OaHHbIX

MaTepunansl AHoekc.Akagemun https://academy.yandex.ru/events/
internet_marketing/ n Yet Another Conference AHpaekca.

- [ToCTpOEHNE YMHbIX PEKNAMHbIX KaMnaHU Ha OCHOBE OaHHbIX O
nonb3oBatenAax https://events.yandex.ru/lib/talks/3665/

- [ MnepnokanbHaA peknama: ToO4HO No agpecy https://events.yandex.ru/
lib/talks/3469/

- [lcuxonornyeckne cermeHtaunn. belBaeT nn y Kyk genpeccua, ay
NOUCKOBbIX 3anpocoB aro. https://events.yandex.ru/lib/talks/829/



Ne4 T[loneBble aKCNepyMeHTbl B MapKeTUHre:

o6nacTn NnpyuMeHeHvs, AN3avuH, aHanu3
pe3ynbTaToB, UHCANTDI

CTtaTtbu OnA aHann3a

» Oliver Hauser, Michael Luca (2015) How to Design (and Analyze)
a Business Experiment. https://hbr.org/2015/10/how-to-design-
andanalyze-a-business-experiment

- Handbook of Field Experiments https://www.povertyactionlab.org/
handbook-field-experiments

- John List (2015) Field Experiments with Markets. https://
drive.google.com/file/d/0ByIRm|615S5tZ0RUd00SVWdAZRIU/view

* Duncan Simester (2015) Field Experiments in Marketing. https://
drive.google.com/file/d/0ByIRm|6t5S5taFhyOUdDaG1HOEU/view
» Gneezy A. (2017) Field Experimentation in Marketing Research
https://drive.google.com/file/d/0ByIRmj6t5S5tN0ZKX113d0VyZnM/
view



https://hbr.org/2015/10/how-to-design-andanalyze-a-business-experiment
https://drive.google.com/file/d/0BylRmj6t5S5tN0ZKX1l3d0VyZnM/view

Ne5 BbigBneHue natrepHOB NOTPeOUTENbCKOro

noBeaeHvs Ha OCHOBe Moaerfnien ANCKPEeTHOoro
BblOOpa

CTtaTbu OnA aHanmsa

- Estimating Discrete-Choice Models of Product Differentiation.
Berry,

Steven. The RAND Journal of Economics Volume: 25 Issue 2 (1994)
* Modeling Consumer Choice Among SKUs. Fader, Peter. Journal of
Marketing Research Volume: 33 Issue 4 (1996)

» A Logit Model of Brand Choice Calibrated on Scanner Data.
Guadagni, Peter. Marketing Science Volume: 27 Issue 1 (2008)

- Empirical analysis of consumer purchase behavior: interaction
between state dependence and sensitivity to marketing-mix
variables. Novikova, Potapov. Journal of Promotion Management.
2017



Ne6 OcobeHHOCTU peanu3sauun

OMHUKAHAJIbHOINO MapKeTuHra

Akagemunyeckune nccnegosaHumA

- Kusum, A., Farris, P. (2017) Managing Multi- and Omnichannel
Distribution: Metrics and Research Directions.

- Mirch, T. et al. (2016) Channel Integration Towards Omni-Channel
Management: A Literature Review.

- Pophal, L. (2015) Multichannel vs Omnichannel Marketing: Is
there a difference and What does it mean to you?

- Shankar, V. (2014) Shopper Marketing 2.0: Opportunities and
Challenges.

- Lewis, J. et al. (2014) Drivers and Technology-Related Obstacles
in Moving to Multichannel Retailing.

[Ipmepbl NCNONb30BaHUA

PekomeHpaTesibHble CUCTEMbI: U3 OHTanHa B odpdpanH
https://events.yandex.ru/lib/talks/2874/



Ne7 MapkeTuHrosass aHanuTuKa m

BEepPOATHOCTHbIE Moaennu

CTtaTbu oA aHanmsa

» Modeling Customer Lifetime Value. Gupta, Sunil. Journal of
Service Research Volume: 9 Issue 2 (2006)

Valuing Subscription-Based Businesses Using Publicly Disclosed
Customer Data. McCarthy, Daniel. Journal of Marketing Volume:
81 Issue 1 (2017)

- Analytics for Customer Engagement Bijmolt, Tammo. Journal of
Service Research Volume: 13 Issue 3 (2010)

* Impact of Online Consumer Reviews on Sales: The Moderating
Role of Product and Consumer Characteristics. Zhu, Feng.
Journal of Marketing Volume: 74 Issue 2 (2010)



Ne8 OcoO6eHHOCTU HTerpauum oHnamH

ochbdnanH KOMMyHUKaLNN B MapKeTUuHre

AKagemmnyeckumne nccnenoBaHuA

- Ha, Maccan (2008) An integrated model of adevertising clutter
in offline and online media

 Prasad, N. (2009) A Hierarchical Marketing Communications
Model of Online and Offline Media Synergies

» Bergmann, Bonatti (2011) Targeting in advertising markets:
Implications for offline versus online media

KOMMYHMKAaLUNOHHbIE MOOENN
http://strategydeck.com/ru/

[ IpyMmepbl CNoSIb30BaHUA
AHann3 odpdanH KOHBEPCUM
https://events.yandex.ru/lib/talks/2878/



Ne9 MeTtoabl MalLMHHOIro ooy4YyeHus B

MapKeTUHre: oos1actv NnpuMeHeHus1, OCHOBHbIE
aJIrOPUTMbI, NOJZIy4YEHHbIE pe3y/ibTaTbl

CTtaTbu onA aHannsa

* Prediction in Marketing Using the Support Vector Machine. Cui,
Dapeng. Marketing Science Volume: 24 Issue 4 (2005)

» Application of Decision-Tree Induction Techniques to
Personalized

Advertisements on Internet Storefronts. Kim, JW. International
Journal of Electronic Commerce Volume: 5 Issue 3 (2001)

* Designing Ranking Systems for Hotels on Travel Search
Engines by Mining User-Generated and Crowdsourced Content.
Ghose, Anindya. Marketing Science Volume: 31 Issue 3 (2012)
- Path Data in Marketing: An Integrative Framework and
Prospectus for Model Building. Hui, Sam. Marketing Science
Volume: 28 Issue 2 (2009)



Ne10 CTpykTypHOE mogenupoBaHue pPbIHKOB:

BO3MOX>XHOCTU ANnd MapKeTMHFOBOVI dHAJINTUKAN

CTtaTbu OnAa aHanmsa

* A Control Function Approach to Endogeneity in Consumer Choice
Models. Petrin, Amil. Journal of Marketing Research Volume: 47
Issue 1 (2010)

» Estimating Discrete-Choice Models of Product Differentiation.
Berry, Steven. The RAND Journal of Economics Volume: 25 Issue 2
(1994)

* Modeling Heterogeneity and State Dependence in Consumer
Choice Behavior. Keane, Michael. Journal of Business & Economic
Statistics Volume: 15 Issue 3 (1997)

‘Why Do Manufacturers Issue Coupons? An Empirical Analysis of
Breakfast Cereals. Nevo, Aviv. The RAND Journal of Economics
Volume: 33 Issue 2 (2002)



'ne HanTn ctaTtbun?

HekoTopble — B scholar.google.com

Te, KOTOpPbIE Mbl cneunanbHO nogoopanv ana Bac

Ha cante https://perm.hse.ru/analyticscamp/ y>xe 3aBTpa

Ecnv Bbl ctypaeHT HAY BLUO - lNepmb, TO

B 3J/1IeKTPOHHbIX pecypcax HUY BLLUS

Ecnun HeT -

nonpoobyunrte researchgate.net, Tam 4yacTo aBTOpPbLI

BbiK/1aAbIiBAlOT TEKCTbl


http://scholar.google.com
https://perm.hse.ru/analyticscamp/
http://researchgate.net

Y U HEMHO2XKO
MAPKETHIRIA

9 = 15 WO M

https://hsepermmarketing.timepad.ru/event/738640z

MeTHAA LIKONA - XaKaTOH .
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https://hsepermmarketing.timepad.ru/event/738640/
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