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UT0 MNOUYHTATs H IIOCMOTPETH,

yroOH HaYaTh IYyMaThH?

O.OnHep. YnpaBneHne pe3ynbTaTUBHOCTbIO B MAPKETUHTE.

. Dappwuc n np. MapKeTnHroBble METPUKMN.

. H. Kymap. MapkeTuHr kak ctparerus.

1.

2

3

4. P. becT. MapkeTuHr ot notpebutens.

5. XK. K JlambeH. MeHeO>KMEHT, OPUEHTUPOBAHHbBIN Ha PbIHOK.
6

. “I'lpOCTO MapKeTOIOrnM XOoTAT Ka3aTbCs YMHee, YeM OHU eCTb”,
Anekcen Kynnuyesckun https://vc.ru/p/how-to-analyze-your-
marketing

7. J. Harris. Data is Useless Without the Skills to Analyze It.
https://hbr.org/2012/09/data-is-useless-without-the-skills

8. AHanuTuKa N NPUHATNE peLleHnin, U 3a4emM BaM HY>KHbI
CTpaHHble Nogn, TBepasiime Npo Koppenaumm n TpeHapl
https://events.yandex.ru/lib/talks/818/ 5
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AKTyaJdpHHEe MNOIXOIH K CerMeHTHDPOBAHID

HoBble KpUtTepmn BblaesieHnd cCerMmeHToB

- Cho, M., Bonn, M.A., Brymer, R.A. (2017) A Constraint-Based Approach
to Wine Tourism Market Segmentation.

- Hwang, H., Jung, T., Suh, E. (2004) An LTV model and customer
segmentation based on customer value: A case study on the wireless
telecommunication industry.

- Steenkamp, J.-B.E.M., Ter Hofstede (2002) International market
segmentation: Issues and perspective.

God save Etuevier, (Seiernce Direct)/

HoBble NCTOYHNKN OaHHbIX

MaTepuanbl AHgekc.Akagemun https://academy.yandex.ru/events/

internet _marketing/ n Yet Another Conference AHpgekca.

+ [locTpoeHne yMHbIX PeKSIaMHbIX KaMnaHu Ha OCHOBE AaHHbIX O
nonb3oBatenax https://events.yandex.ru/lib/talks/3665/

nnepnokanbHasa peksiama: ToO4YHO no agpecy https://events.yandex.ru/

ib/talks/3469/

lcuxoniornyeckne cermeHTauun. boiBaeT Nn y KyK genpeccus, a 'y

NOMCKOBbIX 3anpocoB aro. https://events.yandex.ru/lib/talks/829/ 6



https://academy.yandex.ru/events/internet_marketing/
https://events.yandex.ru/lib/talks/3665/
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https://events.yandex.ru/lib/talks/829/

HoBHe MeTOIH MapKeTHHI'OBHX HCCJeIlOBa&HUH H

NIpaKTHKS HX NpUMeHeHHnd

TpeHabl B oTpacu

MaTepunanbl Research Expo http://researchexpo.ru/

OHnavH nccnenoBaHns

MaTepunanbsl BebrHapos OMI
https://www.youtube.com/playlist?
list=PL-5H/7fdg4axXCVUQ4 iQNw2wEG6 jFvP4xo

Me>xgucunnanHapHbIi NOOXo4 K MCcnegoBaHUsSM

MaTtepunanbl Yet Another Conference AHpgekca.

- Henpobwuonorus peksiambl: NepcnekTmBbl N orpaHnyeHuns https://
events.yandex.ru/lib/talks/3669/



http://researchexpo.ru/
https://www.youtube.com/playlist?list=PL-5H7fdq4aXCVUQ4_iQNw2wE6_jFvP4xo
https://events.yandex.ru/lib/talks/3669/

Hcnodr30BaHRe BO3MOXHocTell CRM-cHcTeMH IJadA

pPelileHRd Ma&pPpEKeTHHIOBHX 3&alay
TeopeTnyeckmne ocHosaHunst CRM - cuctembl

KoHuenunsa mapkeTuHra s3anMmooTHolwweHnn (1991)
https://dspace.lib.cranfield.ac.uk/bitstream/1826/621/2/

SWP3191.pdf

MapKeTunHroebsle 3agaymn
- Gneiser, M.S. (2010) Value-Based CRM. The Interaction of the

Triad of Marketing, Financial Management, and IT
- Valos, M.J., Bednall, D.H.B.(2010) The alignment of market

research with business strategy and crm.

O630p hyHKUMOHaNa
- Torggler, M. The Functionality and Usage of CRM Systems

http://www.waset.org/publications/2036
+ caunTbl pa3paboTumkoB n “BHegpeHueB” https://www.amocrm.ru/

vozmozhnosti-crm/



https://dspace.lib.cranfield.ac.uk/bitstream/1826/621/2/SWP3191.pdf
http://www.waset.org/publications/2036
https://www.amocrm.ru/vozmozhnosti-crm/

OcCo06eHHOCTH HCHOOJB30BA&HHS MYJHPTHKAHAJBHOCTH B

MapKeTHHTe

AKagemMmmnyeckune nccnegoBaHus

- Kusum, A., Farris, P. (2017) Managing Multi- and Omnichannel
Distribution: Metrics and Research Directions.

- Mirch, T. et al. (2016) Channel Integration Towards Omni-Channel
Management: A Literature Review.

+ Pophal, L. (2015) Multichannel vs Omnichannel Marketing: Is
there a difference and What does it mean to you?

-+ Shankar, V. (2014) Shopper Marketing 2.0: Opportunities and
Challenges.

- Lewis, J. et al. (2014) Drivers and Technology-Related Obstacles
iIn Moving to Multichannel Retailing.

[TpMepbl NCNoNb30BaHUS
PekomMeHpaTenbHble CUCTEMbI: N3 OHTanHa B oddianH
https://events.yandex.ru/lib/talks/2874/



https://events.yandex.ru/lib/talks/2874/

OcobeHHOCTN HMHTerpanum oHJAA&#E m oddaaiin

KOMMYHRKA&UNHA

AKagemMmunyeckune ncecriegoBaHus

- Ha, Maccan (2008) An integrated model of adevertising clutter in
offline and online media

- Prasad, N. (2009) A Hierarchical Marketing Communications
Model of Online and Offline Media Synergies

- Bergmann, Bonatti (2011) Targeting in advertising markets:
Implications for offline versus online media

KOMMYHMKaUMOHHbIE MOOEeNN

http://strategydeck.com/ru/

[TpMepbl NCNONb30BaAHUS
AHanni odpdanH KoHBepCumn
https://events.yandex.ru/lib/talks/2878/
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BHsSBJeHIe MNATTEePHOB HNOTPeONTEedBCKOTr0 MNOBeleHHSd

H& OCHOBe MolIeJeli IMCKpeTHOTro BHOOpA

CTaTbu onga aHannaa

- Estimating Discrete-Choice Models of Product Differentiation. Berry,
Steven. The RAND Journal of Economics Volume: 25 Issue 2 (1994)

-Modeling Consumer Choice Among SKUs. Fader, Peter. Journal of
Marketing Research Volume: 33 Issue 4 (1996)

- A Logit Model of Brand Choice Calibrated on Scanner Data. Guadagni,
Peter. Marketing Science Volume: 27 Issue 1 (2008)

- Empirical analysis of consumer purchase behavior: interaction between

state dependence and sensitivity to marketing-mix variables.
Novikova, Potapov. Journal of Promotion Management. 2017 (in print)

11



[IoJleBHe HKCHepRMeHTH B MapkeTnHIre: obJacTi

NpUMeHeHns, IHN38aHH, &HAJUN3 pe3yJdrTaToB, HHCAHUTH

CTaTbn ONng aHanmaa

- Oliver Hauser, Michael Luca (2015) How to Design (and Analyze) a
Business Experiment. https://hbr.org/2015/10/how-to-design-and-
analyze-a-business-experiment

-Handbook of Field Experiments https://www.povertyactionlab.org/
handbook-field-experiments

-John List (2015) Field Experiments with Markets. https://
drive.google.com/file/d/0ByIRm|6t5S5tZ0RUd0o5VWAZRIU/view

-Duncan Simester (2015) Field Experiments in Marketing. https://
drive.google.com/file/d/0ByIRm|6t5S5taFhyOUdDaG1HOEU/view

-Gneezy A. (2017) Field Experimentation in Marketing Research https://
drive.google.com/file/d/0ByIRmj6t5S5tNOZKX113d0VyZnM/view
12



https://hbr.org/2015/10/how-to-design-and-analyze-a-business-experiment
https://www.povertyactionlab.org/handbook-field-experiments
https://drive.google.com/file/d/0BylRmj6t5S5tZ0RUd0o5VWdZRlU/view
https://drive.google.com/file/d/0BylRmj6t5S5taFhyOUdDaG1HOEU/view
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MapkeTHHTOBasA &HAJHTHK&A& M BepPOATHOCTHHEe MOIeJH

CTaTbu ona aHannaa

-Modeling Customer Lifetime Value. Gupta, Sunil. Journal of Service
Research Volume: 9 Issue 2 (2006)

-Valuing Subscription-Based Businesses Using Publicly Disclosed
Customer Data. McCarthy, Daniel. Journal of Marketing Volume: 81
Issue 1 (2017

- Analytics for Customer Engagement Bijmolt, Tammo. Journal of
Service Research Volume: 13 Issue 3 (2010)

-Impact of Online Consumer Reviews on Sales: The Moderating Role

of Product and Consumer Characteristics. Zhu, Feng. Journal of
Marketing Volume: 74 Issue 2 (2010)

13



CTPYKTYPHOE MOIeJdHupOBaHHNEe PHHKOB: BO3MOXHOCTH

MOS Ma&pPEKeTMHTOBO# aHaJNTHKH

CTaTbu ona aHannaa

- A Control Function Approach to Endogeneity in Consumer Choice Models.
Petrin, Amil. Journal of Marketing Research Volume: 47 Issue 1 (2010)

- Estimating Discrete-Choice Models of Product Differentiation. Berry, Steven.
The RAND Journal of Economics Volume: 25 Issue 2 (1994)

- Modeling Heterogeneity and State Dependence in Consumer Choice

Behavior. Keane, Michael. Journal of Business & Economic Statistics
Volume: 15 Issue 3 (1997)

«Why Do Manufacturers Issue Coupons? An Empirical Analysis of Breakfast

Cereals. Nevo, Aviv. The RAND Journal of Economics Volume: 33 Issue 2
(2002)
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MeTolH MAUHHHOTO OO0yueHHSI B MapKeTHHIre: obJjacTm

NpHEMeHeHHSI, OCHOBHHEe &JTOPHTMH, MNOJYUYeHHHEe pe3yJdbTaTH

CTtaTtbu 0nig aHann3a

- Prediction in Marketing Using the Support Vector Machine. Cui, Dapeng.
Marketing Science Volume: 24 Issue 4 (2005)

- Application of Decision-Tree Induction Techniques to Personalized
Advertisements on Internet Storefronts. Kim, JW. International Journal of
Electronic Commerce Volume: 5 Issue 3 (2001)

* Designing Ranking Systems for Hotels on Travel Search Engines by Mining
User-Generated and Crowdsourced Content. Ghose, Anindya. Marketing
Science Volume: 31 Issue 3 (2012)

- Path Data in Marketing: An Integrative Framework and Prospectus for
Model Building. Hui, Sam. Marketing Science Volume: 28 Issue 2 (2009)
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I'le MOXHO H&a¥MTH craTHrn?

HekoTopHe - HOPOCTO B scholar.google.com

Te, KOTOpHEe MH COelMAaJdBFHO HNolobpaJm IJs BAaC

Ha cai#ire htip:/marketingandbigdata.com/summercamp mnocdie

Ecamr BH ctylieHT HHY BUlo - IlepMb, TO

B DJEeKTPOHHEX pecypcax HRY B9

EcJn HeT -

Nonpo6yliTe researchgate.nety Y&CTO &BTOPH

BHKJAIHBADT TEeKCTH 16


http://scholar.google.com
http://marketingandbigdata.com/summercamp
http://researchgate.net

I’'le MOXHO H&aliTn IaHHHEe?

CrarTucTHKa N0 Poccum M permoHaM: fedstat.ru, gks.ru
MupoBad cTaTHCTHRKA: knoema.com
JagHHe KoMnaHmi: spark-interfax.ru, fira.ru
Norpebureans fomograph.fom.ru
HETEepPHEeT: TeJderpaM-kKagHad (winternetanalytics

T'le MOXHO pPe3yJdBTATH HCCJeIOoOBaHRHE?

B34TH MCCJEILOBAHHS CHOENMA&JH3MPOBAHHHX &TEHTCTB,
HaOpHMep ,
http:// www.gtk.com/ru/
http://www.nielsen.com/ru/ru.html

HJM OPOBECTH MCCJelOBaHME CAMOCTOSTEJBHO. 171
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Kak He H&aIO NHUCA&TH HCCe€: OCHOBH RHPOCTRHAA

bPaHk "CynepkpelmnT" sdBJddeTCd OIHHM M3 JHRIEpPOB
o6JacTH HIOTEeYHOrOo KpeluToBaHHSA. OcylecTBaid
I1eATeJBPHOCTEF H& TeppRTOPHE MOCKBH H
MockOoBCKO# obJdacTn, MH OpelocTaBiieM KpelInTH
Ha HanboJee BHTOIHHX IJf HAUHX KJIHEeHTOB
yCJOBHiAX. HNHIMBHIYAJBRHHHM HOOIXOI K Ka&XIOMY
KJIMeHTY MNno3BoJdsieT of0ecHeuMTh HAM BHCOKHIi
YPOBeHF CepBHC& M ONTHMAJBLHHEe IPOUeHTHHEe
CT&BKI JIJii HA&THNX KJHeHTOB. Hamu NOPOUeHTHEHEe
CT&BKM - calie BHTOIHHEe H& PHHKE.



3aMeéHIM BHIeJeéHHHe CTON-CJIOB& HSA
DaxKTH

PaHK "CynepkpelrT' BHI&eT HIOOTeUYHEHEe
KpelInTH OO cTaBKe OT 67/ xo 117.
PaccuuTHBaeM MRHIMBRIYAJBRHYD CTa&BKY 34
OIMH IeHb. [IpHHEEMaeM 3&adBKH Ha cailiTe n
B opnce Ha 0o alpecy yJ. JeHuHa, 40.

CTAJO YBEIUTEJBHEE?

I[IPABHJO: 3BaMeHsdliTe onpeleJeHHI dakKkTaMm
n unppaNm, NHUHTEe IO CYHecCcTBY.

[Togpobree - wa hlip.7/ plavred i/
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http://glavred.ru/

[lapa3uTH BpeMeHH

"B HacTosmee BpeMd..."y, "ceroliHd", "B HaUH
IEn", "B coBpeMeHHOM MHpe...", "celiuac, xoria..."

3JayeM HYXHH 5TH CJlOB&, Belpr Ball YUTATEJP H TAK
HaXOoIuTCsd B HacCTOANMeM BpeMeHn?

CeTOIHS Cnpoc Ha ycayrnm
HaOJaDIaeTCH IO CO3I&HHUD
5eCHpeueﬂeHTHHﬁ caiToB ele

CIIPOC H& YCJdYPrHR IIO
CO3I&aHRD CaHTOB.

HEKOTI& He OHJ

T&KHM BHCOKHEM.
[Togpobree - wa hlip.7/ plavred i/ 0



http://glavred.ru/

O6sa3aTellpHO IepeunTaiiTe, & Jyulle, IIepenuuHuTe
5Ccce. Jlyulle TPHXIH.

He saHpuMailiTecr  nJjgarmaToM B JDOOM ero BrIe. MH
5T0 YYBCTBYEeM.

[InmtuTe OpPOCTO M IMNOHITHO, T&K, UYTOOH HaM OHJIO
HHTEepPecCHO UYHTATE.

He 3abHBaliTe, dYTO CIOHMCOK JHTepaTypH - Bale
akalieMnueckoe Juuo. MH Ha Hero CMOTpPHM.

ByLyT BOIPOCH - 0043aTeJbHO NHUHTe MHEe
ishafranskaya@hse.ru. Ycoexos!
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