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Aim: 
• to determine which factors influence reading.  
 
Reading: 
• a professional duty (imposed exogenously) 
• a leisure activity (Becker’s model of time allocation 

(1965)) 

 

Research field 



The consumer decision approach 
Motivation: utility maximization 
• preferences or tastes  

 
Constraint: individual’s budget 
• availability of time,  
• income,  
• book prices,  
• household cultural equipment or ease of access to 

libraries. 

 
 
 

 



Focus variable: cultural background 
Stigler and Becker (1977): 
Crucial factor - person’s cultural capital  
• social and family environment,  
• general attitudes towards cultural consumption, 
• the provision of relevant physical capital for 

consumption, 
• prior experience and other cultural products that act 

as alternative or complementary goods. 



Data: Survey on Cultural Habits 
   and Practices in Spain 2010-2011 

• Spanish population (> 15 years) 
• representative in terms of education level, economic 

activity, type of residence, and other factors 



Data 
Category Variables 

Socio-economic 
variables 
 

age, gender, education, work status, marital status, familiar 
responsibilities, city size and regional controls.  

Cultural 
preferences 
 

the interviewee’s self-reported interest in different cultural 
devices  

Cultural 
consumption 

domestic  
non-domestic: 
an active cultural participation 
a passive one 

Cultural capital 
 

domestic cultural equipment => a physical home equipment 
proxy 



Models 

Problem: 
The Poisson and Binomial Negative Models 

underestimate the actual frequency of zeros. 
 
Solution: 
Zero-Inflated models assume the existence of two types 

of zero values in the data:  
• Always Zero group  
• Not Always Zero group 



 





Probability of being reader 

• Mid-age 
• Home cultural equipment (following a decreasing 

trend) 
• Women 
• People living in a city over 100.000 inhabitants 
• Education 
• Low opportunity cost of time 
• High the self-declared interest (highbrow culture) 



 Income 

Cultural 
equipment Education 



PRODUCT SELECTION AS PRICE 
DISCRIMINATION IN THE MARKET FOR 

BOOKS 

Sofronis K. Clerides (1999) 



Durable good pricing 

 Stokey (1979): intertemporal price 
discrimination is no more profitable than a 
single price policy 



 



Two-type, two-period model 

• Valuation for basic version  
• H – high quality 
• T – dummy for time period 
• P – price 

 



Probability of purchasing 

 



Demand model 

Instrumets: 
• characteristics and average price of books on 

separate markets 
• weight of the book, the price of pulp, wages, 

and real GDP 



Firms’ choice 
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