BrrsiBieHue (pakTopos,
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CTpyKTypa npe3cHTal1

* Ileapb, UCCIIEIOBATENBCKHUU BOIIPOC

* (O030p nUTEpaATypHI

* Mogaenb, (pakTophl, JaHHEIC

* Tunoressl (IIpeamnonaaracMele pe3yabTarhl)
* JIONOJHUTEIBHBIC THITOTE3bI

* OrpaHu4cHUs

* Ilytu nipeomosieHruss OrpaHUYECHUN



Jg.n

CNEROBATENLCHAA

CJib, HCCJICIOBATCJIbCKHUHN BOIIPOC

Lenw

B BBISIBJICHMY CTAaTUCTUYECKH 3HAYUMBIX (DAKTOPOB,
KOTOPBIE OKA3bIBAIOT MOJIOKUTEIIBHOE BIUAHUE HA
BEPOATHOCTh NPOJJICHUS KIIMEHTOM KOHTPAKTA

HccnedosamenvbCckuil 60npoc

Kak co3gaTh KOHTPaKT TaKUM 00pa3oM, YTOOBI
BEPOSTHOCTH €T0 MPOAJICHUS KIIMEHTOM Obliia
MaKCHUMaJbHa



O030p AUTEPaATypPHI

[TorpeOuTenbckas J0sJIbHOCTD K
. Openny

OnTuMaabHOCTh HOBEICHUS
. oTpeOuTeIel Ha pa3IuYHbIX PHIHKAX

duTtHEC-yCIIyTH
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Table 4: Participation Equation Estimation Results

_Pseudo R?

Table 5: Time Equation Estimation Results

| Variable Probability Derivative P-value Parameter
Age -0.003  0.000  yuraple Estimate P-value
Married . 0.013  0.000 = 3008 3000
Number of Children -0.011 0.000 :
Income (thousands) 0.001 0.000 Married -18 0.000
Employed _0.008 0.013 Income (thousands) -0.270 0.000
Retired 0.076 0.000 Employed 31 0.000
High School Graduate 0.054  0.000 Retired -0.178 0.947
Some College 0.107 0.000 High School Graduate -37 0.000
College Graduate 0.156 0.000 Some College 67 0.000
Female 0.021 0000 Cgllege Graduate 104 0.000
g‘_ack _ poo il L 75 0.000
Ispanic -0. A &
Reported Health Excellent 0.163  0.000 g}iﬁnic i(), g‘ggg
Reported Health Very Good 0.141 0.000 X >
Reported Health Good 0.081 0ppopp Constant 519 0.000
January 0.108 0000 A -324  0.000
February 0.121 0000 Wald x? 8530 0.000
March 0.067  0.000 |
April -0.047 0.010
May 0014 0018
July 0.007  0.260
August -0.009 0.125
September -0.028 0.001
October 0.047  0.000
November -0.076 0.000
December -0.116 0.000
Observations 150,648
0.001



Dellavigna S., Malmendier U.:

Paying Not to Go to the Gym
American Economic Review, 2006

The attendance and contact decisions of 7,752 members
of 3 fitness-clubs over three years
Customers can choose from 10-visits-pass or
one of two flat rate contracts: monthly and annual



Consumer behavior

For users with flat rate contract: L y<
E- ()

Clients with flat rate contracts pay extra 7% per visit
comparing with those having a 10-visit pass
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TABLE 6—PrOBIT OF RENEWAL DECISION

Sample Non-missing controls. all clubs

No subsidy. all

No subsidy I1. all

Enrollment at

Enrollment at

Enroliment at

Enrollment at

Enrollment at

Dependent variable [5th month 16th month 27th month 15th month 15th month
Controls + Controls + Controls + Controls +
No time No lime No time No time
controls dummies controls dummies controls dummies controls dummies
Controls (n (2) (3) (4) {(7) (%) (9N (10)
Dummy for enrollment  0.0483 0.066 0.0337 0.0546 0.0634 0.0604 0.091 0.1019
with monthly contract (0.0218)%*  (0.0221)*** (0.0221) (0.0224)=* (0.0479) (0.0501) (0.0368)** (0.0372)***
Female -0.0438 —0.0425 -0.0187 -0.0186
(0.0143)*+* (0.0144)=** (0.0165)*=* (0.0304) (0.0277)
Age 0.0133 0.0155 0.0304 0.0220
(0.0046)%** (0.0046)=+* (0.0052)*=* (D011 1)y**= (0.00TT)yr**
Age squared -0.0001 —0.0002 —0.0003 —0.0003
(0.000])y** (0.000] )=* (0.000] )*=* (0.0001)** (0.000] )+
Corporate member 0.0728 0.0676 0.234 0.0024
(0.0144)%%* (0.0145)=** (0.0167)*** (0.0471)%*= (0.0319)
Student member -0.1123 —0.0924 0.1966 -0.1173
(0.0503)** (0.0519)* (0.2669) (0.0666)*
Month and vear of
enrollment X X X X
Baseline renewal
probability for annual
contract 0.3983 04017 0.3906 0.3932 0.4701 05537 0.4252 0.4347
Number of observations N =4962 N =4962 N =4833 N =4833 N=7TI5 N=TI5 = 1384 N = 1384




Jluteparypa Ha TEMY JTOSIIBHOCTH

K OpeHIy

* PaHHsag nuTeparypa: METOAMKA OLICHKH,
MCIOJIBb3YIomas MapKOBCKHE €U

* boiiee mo3aHue UCCIIeOBaHUA: OIIPOCHI
yJIOBJIETBOPEHHOCTH Ka4€CTBOM YCIVT,
HOJH MOKYIIOK OIPEACICHHOr0 OpeHaa
B OOIIMX MOKYIIKax



A Factor Analytical Model of Brand Loyalty
Jagdish N. Sheth

19638

« Brand loyalty score as a measure for repurchase
probability. Indicator is based on a sequence of
customers purchases in different time moments.



The derivation of measure of brand loyalty
using Markov brand switching model
D.Whitacker
1978

In designing repurchase indicator he offered to consider
purchasing pressure of firms.
The major use of measure of brand loyalty Is to indicate the form
of marketing structure to adopt:
how to advertise, what marketing pressure should be maintained




Satisfaction, Repurchase intent, and repurchase behaviour:
Investigating the Moderating Effect of Customer
Characteristics
Vikas Mittal and Wagner A.Kamakura, 2001

Model captures relationship among
rated satisfaction, true/latent satisfaction, repurchase behavior
and consumer characteristics.



The Relationship between Customer Loyalty and Purchase
Philip Stern and Kathy Hammond
2004

* 2 goods: laundry detergents, physicians’
prescribing anti-hypertension

* SCR, SCRpref, f



70

Brand 1 (act)

—u— Brand 2 (act)

+— Brand 3 (act)
—a— Minor Brand (act)

c--...Brand 1 (es)

== «x%- -« Brand 2 (esf)

-« -4 Brand 3 (est)
-« «m- - - Minor Brand (est)

SCR %

Mumber of purchases

Figure 1. SCR: Actual and Estimated Values for 3 Leading Brands and 1 Minor Brand of Laundry Detergent.




——— heavy buyers
= == = - -medium buyers

—w— light buyers

5:. L L] T T T T ¥
5 T 2] 1" 13 15 17 19

Number of purchases

Figure 3.  SCRpref over 20 Purchases for Buyers with Different Purchase Rates.
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Moaeip J0SJIbHOCTHU KJIMEHTAa

 MumuBua HaOIIOMAETCSI B TEUEHHE
OJTHOTO WJIM HECKOJIbKUX MNEePHUOIO0B

BPEMCHU. (Pemenue knueHTa: NpomIATh
KOHTPAKT, HE IPOIJISTH)

* HaOnrogaeTcss KOHTpaKTHBIM BHIOOD BO

BPCMCHH (Ecau npoaiaaTh, TO ¢ KAKMMH YCIOBUAMU)

* HecOamaHcupoBaHHAsS NAHEIb C
HECIIYYaHOU CEIIEKTUBHOCTBIO



HecOamancupoBaHHAs ITAHEb

C HECIYYaMHOM CEJIEKTUBHOCTBIO

=L RLARE LR AR EXY

= R ALRRAAK
hmomkii¥x%xxifﬂxx%<ﬁ%>
t=15 (max)

t=1, t=2, t=3




fa\

o) I Ipeanmonaraemasa MeTo 010U

OMHK c ¢uxc. unu cioyd. apdpekramu

majioe T, oonpmioe N



IIpeamnoceuika:

1)>Kemanne 3aHnMarsest GUTHECOM U
yIOBIICTBOPESHHOCTH KAUYESCTBOM YCIIYT
OCTaIOTCSI HCM3MEHHBIM B TCUCHHUE

HECKOJIbKUX KOHTPAKTHBIX IIEPUOJIOB



JlaHHBIE

* Cucrema y4yera 1-C-putnHec

* 3amnucH O KJIUEHTAX, NCTOPUH HUX
KOHTPAKTOB, UX ONEpaIUsIX U
ITOCEIIAEMOCTH

* Oxoio 600-700 HadOmrOIEHUN
* Ilepuon: saBaps 2014 - dpeBpans (Mapt)
2015 (Makcumym 15 MecsneB)



DakTopHI

* XapaKTEepUCTUKH UCTEKIIIETO KOHTPAKTa
(TUM, eHA)

* PaszHuna mexay nieHaMu Ha Hayajio
IIEPBOTO KOHTPAKTHOTO MEPUOJIA M HA
HA4YaJI0 BTOPOTO

* Hannuue akiyum Ha aOOHEMEHTHI (HA KOHEI]
[IEPBOTO KOHTPAKTA)

 DaKT HAJIWYUA TOMOJHUTEIHLHOU
WHIWBUOYAJIbHOU CKUIKU



* Ce3s0HHOCTD

* Konn4decTBO IrpynnoBbIX TPEHUPOBOK B
Hee0 (IS )KCHIIH )

* CpenHee KOJIHMYECTBO KIIMEHTOB,
IPOXOASIIMNX 32 OyIHUH ACHb Yepe3
KJIYO (IPOKCH JJISI OUepeICH )

* Bpewms nocelieHus KINEHTOM KiIyoa:

yTpO, JICHb, BEUEP
B



* CpeHee KOJIMYECTBO IOCEIICHUM
TPEHUPOBOK B MECHIL B IIEPBBIN MTEPUO/]
YJIEHCTBA

* llon
* Bospacrt

* Tlocemman 11 4eJI0BeK KIIyO B HOCICIHUMN
MeECSI] KOHTPaKTa

* OnTUMaabHOCTh BbIOOpA KOHTPAKTA



I ummoresmnl

1. [llonooicumenvroe grusanue Ha
6EPOAMHOCHDb I/ZPOOJZQHM}Z oKdszbledrom.

. Aximun

. Ckunku

. KoJim4ecTBO TPEHUPOBOK

. XapaKTEPUCTUKN UCTEKIIIETO0 KOHTPAKTa
. Bricoxkui ce30H



I ummoresmnl

2. Kesaopamuunas gpopma 3a8ucumocmu mexcoy

KOIUYEeCmeoM itooel 8 Kiybe u 8eposmHoCmvto

NpOoOIeHUs

A BEPOATHOCTB NMPOIIICHUS

______________________ /

Touka MakcuManbHON KOM(OPTHOM 3arpyKEHHOCTH

N

CpelHeTHEBHOE KOJIMYECTBO KJIMEHTOB B KiIy0Oe



OnmumaibHoOCmb NPUOOPEemenusi KOHMpaKma™:

ma(T)S P

*Kpumepuui onmumanibHOCMU. IKOHOMUSL U30EPAHCEK HA NOCEUleHUe
KJIyba npu npuodpemeHunu KOHMpaKma no CpaeHeHuo ¢ pasosou
ONn1amou noceu|eHul

Dellavigna S., Malmendier U. :Paying Not to Go to the Gym American Economic Review, 2006
B



ﬂOl’lOJZHumeJZbHCl}Z 2unomesa uccied08aHUsl

Ecnu B 1 mepuoze:

-KonTpaxkT Ob11 BEIOpaH ONTUMAJbHBIM 00pa3zomM™,
TO Bo |l mepuose 3TOT (haKT yBEIMIUBAET BEPOSTHOCTD MPOJJICHHUSI KOHTPaKTa

-KoHTpakT 6bL1 BEIOpaH HE ONITHUMAJILHBIM 00pa3oM ™,
TO Bo |l mepnone MeI:
a) He HabaronaeM npojuicHue
b) HaOGmromaeMm pomJIeHHe CTapOro THIA KOHTPAKTA ¢ YBEIMYCHUEM IOCEIIAEMOCTH
Cc) HaGmomaeM npomjieHHe O CMEHOM THITa KOHTpaKTa Ha 00Jiee BBITOAHBIN

*Kpumepuii onmumaibHOCmMu: 9KOHOMUSL U30EPIHCEK HA NOCEUleHUe
KJ1yba npu npuobpemenuy KOHmpaKma no CPABHEHUr ¢ pazosol

ONn1amou noceu|eHull
B



JTa epeMEeHHass KOHTPOJIUPYET HA TEX JIFONIEH,
KTO IIpHOOpE]I a0OOHEMEHT B KJIyO CIIy4alHO

9> YUYUTBHIBAIOT I HOTPEOUTEIIH
o IPEAbIAYIINHA ONBIT UCTIOJIb30BAHUS YCIYT?



OrpaHudeHus UCCICI0BaHUS

CNEROBATENLCHAR

 Het BOo3MOXHOCTH HAOITIOIATE MOTUBAIIHIO JIFOJIEN K
3aHATHUSIM (DUTHECOM C pPa3HbIC IEPUOJbl BDEMEHHU

* MpbI HE HaOJIIOAAEM CTEIIEHD YAOBIETBOPEHHOCTH
yclIyraMu Kiy0a

* Ha ganHOM 3Tarne HEeT METOAO0JIOTUH PAaOOTHI C
KJIIMEHTaMHU, IPOJISIONIMU KOHTPAKT C
BPEMCHHBIMH JaraMu



MeTtonabl Ipeog0JIEHU OTPAHUYECHUN

* Ompoc 0 mpuurHaxX HE MPOAJICHUS
KOHTPAKTAa

* Onpoc yaoBJIETBOPEHHOCTH Ka4Y€CTBOM
00CITy>KMBaHUS

* [locTtpoeHue OoTaeIbHON PErPECCUA JJIA
BbIOOPKH JTIOACH, IPOIJICBAIOIINX C
JaraMu



Cracu00 3a BHUMauue!




